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• 394 references in trade and consumer
press

• Active promoting of the ECHORD++ 
methodology

• More than 80 events and fairs 
successfully attended 

• Finalized image film and success booklet

• 73,726 visitors on echord.eu 

• Constantly increased audience on social
media

Main achievements



• Develop and execute a proactive 
marketing strategy, communicate the 
results of ECHORD++ regarding the 
technology developed but also the 
project’s methodology.

• Finalise the promotional film and the 
“success booklet”

• Collaborating with the PDTI consortia on 
their PR efforts

• Improve the presentation of the project
at conferences, trade fairs and other 
events

• Approach changed to politically relevant 
high level events on top of dedicated fairs 

Objectives for the period



Facts & Figures

Website
73,726 visitors
Increase 36 % in RP V
Subscribers to newsletter: 4.098 

Twitter
1318 followers
Increase 32 % in RP V

LinkedIn
389 members
Increase 5 % in RP V

YouTube
26 videos, 311 subscribers
1297 views on average
Increase 40% in RPV

Press 
394 references 
Increase 16% in RP V

Fairs/ events
1290 visitor engagements at our 
booth at different events in RP 5



Riverwatch Multimedia Report
16.163 clicks
Published on 05.11.2013

GARotics –
Green asparagus harvesting robotic system
10.278 clicks
Published on 11.05.2017

GARotics has had more than half of Riverwatch‘s clicks in only 2 years!GARotics has had more than half of Riverwatch‘s clicks in only 2 years!

Most viewed videos



Automatica 2018 - Award ceremony

Automatica 2018 we awarded the best picture of Call 2 experiments and of
PDTI and the best video with an „Oscar“ and a Beam+ Telepresence robot

Best Video Award
AAWSBE1
ARSI
CATCH
DUALARMWORKER
FASTKIT
GRAPE
KERAAL
MODUL (ANYMAL)
SAGA
WIRES

Best Picture Award
Experiments Call 2
AAWSBE1
ARSI
CATCH
DUALARMWORKER
GRAPE
KERAAL
WIRES

Best Picture Award 
PDTI
CLARC
SIAR
ARSI (too late) 



And the winner is…

Trailer of the Nominees of the Best Video Award



Exhibitor satisfaction

Positive feedback for the support by the ECHORD++ consortium 

(according to anonymous survey among participants of automatica fair 2018) 

• Excellent feedback for the personal 
support by the ECHORD++ team

• 100 % satisfaction about the
participation

• 87 % were happy with the
achievement of target group and
number/quality of visitors

The results were taken into consideration for Medica fair 2018The results were taken into consideration for Medica fair 2018



Fairs in general and Medica 2018 in particular

• Guide on „how to approach visitors“

• New flyer, Roll-Up and dedicated T-Shirts

• 2 talks at two forums

• ECHORD++ as a brand by using the
ECHORD++ master slides

• Press information on the Medica webpage
and distribution to the press

Collaboration between WP 2 and WP 6 on fairs

Interviews and film team at the booth

Many commercially useful contacts

2 articles in special interest magazines

Interviews and film team at the booth

Many commercially useful contacts

2 articles in special interest magazines



Methodology selling

Presence at more politically relevant 
high level events on top of dedicated 
fairs

• GovTech Summit at Paris 2018 on 
invitation by Khalil Rouhana

• Annual DIH event in Warsaw 2018

• Open-Call booth at ERF

• Breakfast at the EU Parliament

GovTech: 5 challenges for urban robotics
pre-formulated

3 new challenges collected

GovTech: 5 challenges for urban robotics
pre-formulated

3 new challenges collected



ECHORD++ is vastly present in the media

Target value of 300 media references has been exceeded last year! 

We now counted 394!



PR material for print and more

• The brochure with all experiments has been updated and newly 
printed

• New targeted flyers and roll-ups were produced

• ECHORD++ Business Cards

• Master slides have been used for talks at Medica

• “The Secret of our Success” has been finalized and published with 
interviews, testimonials, background stories, illustrations, etc. 
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• CDB very professional and very helpful, 
but only at the beginning of a project
and better in personal, no webinar

• PR-Workshops for experiments are
important and should be repeated every
year because staff changes

• Press information in English is not used
in every country; journalists prefer their
local language and are interested in 
local/national news

• More budget for professional videos
and photos is recommended

Lessons learned



"Everything is OK in the end. If it's not OK, it's not the end."



ECHORD++ Image film

June 2018/ automatica 2018



Final results of the poll (GovTech)

1. Red 15 Inspection of traffic routes
2. Green 15 Cleaning of parks
3. Yellow 1 Inspection and Maintenance of Flat Roofs
4. Purple 5 Control of Escape Routes
5. Blue 6 Clearing of Snow


